


TRAFFIC AND USERS AQUISITION
1. Traffic Sources and Visitor Metrics

Monthly Visits: TWiG receives . 2,000 unique visitors per month 
. By comparison, TiWG’s weekly newsletter has 1,700+ subscribers with an open rate over 60%
. over 17,000 active users in 2024.

Interaction time of over 1.30min 



TWIG's Global Visitors in 2024
Throughout 2024, This Week in Guadalajara (TWIG) received visits from users all over the world. The countries with
the most visitors were Mexico (7,500 users) and the United States (7,200 users), followed by Canada, the United
Kingdom, Australia, India, and Germany.
This means that TWIG isn’t just useful for people already living in Guadalajara — it’s also attracting the attention of
expats, travelers, and people considering relocating to the city from around the globe. The international reach
highlights TWIG’s value as a trusted resource for anyone looking to explore or settle into life in Guadalajara, and
it represents a strong opportunity for continued growth and impact.



TWIG’s Most Visited Pages in 2024 – What People Are Really Looking For
This chart shows the most visited pages on This Week in Guadalajara (TWIG) during 2024. It gives us insight into what visitors are
most interested in:

The most popular section by far is -What To Do in Guadalajara- , with over 52,000 page views — showing that people visit TWIG
mainly to discover events and activities happening around the city.
The second most visited page is Partnership Plans, which had over 12,000 views — this means many people are interested in
collaborating with or promoting their businesses through TWIG.
Blog posts and special editorial content like -A Tale of Two Lifestyles in Guadalajara- also drew attention, along with
Recipes, which surprisingly had one of the longest reading times (almost 12 minutes).
While the Relocation page had fewer visits, the time users spent there (1 minute on average) suggests it's useful for those
seriously considering a move.
Pages like Pros & Cons of Living in GDL and Events had fewer visits but longer average reading times (up to 3 minutes),
indicating they may offer deeper content for people making important decisions..



How People Found TWIG in 2024 – New User Channels
This chart shows how new visitors discovered This Week in Guadalajara (TWIG) for the first time in 2024.

The top source was Direct traffic – meaning people typed the website directly or clicked a saved link (likely through
newsletters or WhatsApp).
Next was Organic Search – people who found TWIG through Google searches like “things to do in Guadalajara” or “moving to
Mexico.”
Organic Social was also very strong – meaning many people found TWIG through Instagram, Facebook, or other social
platforms.
A small number came from Referral links (visiting TWIG from another website), while very few arrived via video or untracked
channels.

What this means: TWIG is doing a great job attracting new users through natural and unpaid channels. Most of its audience comes
from search engines, social media, and direct links — a sign of strong word of mouth and useful content. With just a bit more
effort in video and strategic partnerships, TWIG could grow even more.



👤 USERS
 TWIG has gained 17,000+ new users in 2024, many of them expats, digital nomads, and travelers exploring
or relocating to Guadalajara.

🌎 TOP COUNTRIES TRAFFIC
 New visitor insights show strong international interest:

Mexico: 7,500 users
United States: 7,200 users
Canada: 647
United Kingdom: 265
Australia: 153
India: 118
Germany: 76

🖥 VISITORS
 TWIG’s website has been visited over 88,000 times in 2024 so far, continuing strong momentum from last
year.



📊 STATS
 TWIG’s audience includes a diverse mix of users:

Expats from the U.S., Canada, U.K., France, and more
Digital nomads, remote workers, retirees, and families
A balance of age groups and both genders
 TWIG serves as a cultural and practical bridge for anyone new to Guadalajara.

🖥 VISITORS
 TWIG’s website has been visited over 88,000 times in 2024 so far, continuing strong momentum from last
year.📱 PLATFORMS
 TWIG reaches its audience through multiple key channels:

Newsletter / Editorials: 1,700+ active readers (60%+ open rate)
Facebook: 1,100 followers
WhatsApp Groups: 700+ members
Instagram: 800+ followers



Growth Trends: The expat population in Guadalajara is growing steadily. Several factors drive this growth
into 2025: remote work flexibility, retirees seeking good climate/cost of living, and the city’s rising profile
(Guadalajara was even named one of National Geographic’s top places to visit in 2025, increasing its
visibility). The Colonia Americana neighborhood in Guadalajara was highlighted as the - coolest
neighborhood in the world- in 2022 by Time Out, attracting international digital nomads .

. The state of Jalisco (where Guadalajara is capital) has seen an influx of foreigners – many U.S. retirees
historically favor Lake Chapala and Puerto Vallarta, but Guadalajara city is now a magnet for younger
expats and remote workers .

. We can forecast ~5-10% annual growth in the expat community in Guadalajara over the next couple of
years. That would put the expat population in the metro area at roughly 65,000–70,000 by 2027. This aligns
with anecdotal trends: the post-pandemic period has seen more Americans and Canadians relocating to
Mexican cities. Guadalajara’s combination of cosmopolitan amenities and lower cost of living (vs.
U.S./Canada) suggests the expat numbers will continue to rise.



HERE´S TO ANOTHER YEAR
TOGETHER 


